	Kodu
	Ders Adı
	AKTS
	D+U+L
	Z/S
	Dili

	Güz Dönemi

	511311001
	Marketing History
	6
	3-0-3
	Seçmeli
	Türkçe

	511311002
	Marketing Theory
	6
	3-0-3
	Seçmeli
	Türkçe

	511311003
	Advanced Econometics 1
	6
	3-0-3
	Seçmeli
	Türkçe

	511311004
	Statistical Methods For Business 2
	6
	3-0-3
	Seçmeli
	Türkçe

	511311005
	Qualitative Methods İn Decision Making
	6
	3-0-3
	Seçmeli
	Türkçe

	511311010
	Social Theory
	6
	3-0-3
	Seçmeli
	Türkçe

	511311011
	Qualitative Methods İn Marketing
	6
	3-0-3
	Seçmeli
	Türkçe

	511311012
	Organization Theory
	6
	3-0-3
	Seçmeli
	Türkçe

	511311013
	Human Resources Management İn Organizations
	6
	3-0-3
	Seçmeli
	Türkçe

	511311014
	Cost And Performance Management
	6
	3-0-3
	Seçmeli
	Türkçe

	511311015
	Artificial Intelligence İn Accounting And Finance
	6
	3-0-3
	Seçmeli
	Türkçe

	511311016
	Financial Theory
	6
	3-0-3
	Seçmeli
	Türkçe

	511311017
	Crisis And Financial Markets
	6
	3-0-3
	Seçmeli
	Türkçe

	511312017
	Accounting Theory
	6
	3-0-3
	Seçmeli
	Türkçe

	511311018
	Philosophy Of Social Sciences
	6
	3-0-3
	Seçmeli
	Türkçe

	511311020
	Auditing İn Stock And Joint-Stock Companies
	6
	3-0-3
	Seçmeli
	Türkçe

	511311022
	Accounting And Financial Reporting Standards
	6
	3-0-3
	Seçmeli
	Türkçe

	511311025
	Investment Analysis And Portfolio Management
	6
	3-0-3
	Seçmeli
	Türkçe

	511311026
	Behavioral Finance
	6
	3-0-3
	Seçmeli
	Türkçe

	511311027
	Case Studies İn Finance
	6
	3-0-3
	Seçmeli
	Türkçe

	511311700
	Phd Dissertation
	25
	0-1-0
	Zorunlu
	Türkçe

	511311900
	Specialty Fıeld Course (A+B+C…)
	5
	3-0-0
	Zorunlu
	Türkçe

	Güz Dönemi Toplamı :
	30
	
	
	

	Bahar Dönemi

	511312001
	Advanced Econometrics Iı
	6
	3-0-3
	Seçmeli
	Türkçe

	511312002
	Forecasting Techniques
	6
	3-0-3
	Seçmeli
	Türkçe

	511312004
	Decision Making Techniques
	6
	3-0-3
	Seçmeli
	Türkçe

	511312006
	International Financial Management
	6
	3-0-3
	Seçmeli
	Türkçe

	511312007
	Financial Reporting And Analysis
	6
	3-0-3
	Seçmeli
	Türkçe

	511312008
	Consumer Behavior Theory
	6
	3-0-3
	Seçmeli
	Türkçe

	511312009
	Consumer Culture Theory
	6
	3-0-3
	Seçmeli
	Türkçe

	511311009
	Internal Auditing
	6
	3-0-3
	Seçmeli
	Türkçe

	511312010
	Innovation Theory
	6
	3-0-3
	Seçmeli
	Türkçe

	511312011
	İletişim Teorisi
	6
	3-0-3
	Seçmeli
	Türkçe

	511312012
	Quantitative Methods İn Marketing
	6
	3-0-3
	Seçmeli
	Türkçe

	511312018
	Forensic Accounting And Fraud Auditing
	6
	3-0-3
	Seçmeli
	Türkçe

	511312019
	Transfer Pricing
	6
	3-0-3
	Seçmeli
	Türkçe

	511312020
	Project Finance And Management İn Enterprises
	6
	3-0-3
	Seçmeli
	Türkçe

	511312024
	Talent Management İn Human Resources
	6
	3-0-3
	Seçmeli
	Türkçe

	511312026
	Risk Management
	6
	3-0-3
	Seçmeli
	Türkçe

	511312028
	İnternational Banking
	6
	3-0-3
	Seçmeli
	Türkçe

	Bahar Dönemi Toplamı :
	30
	
	
	

	YIL TOPLAMI :
	60
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ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511311001
	COURSE NAME
	Marketing History


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	II
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	
	

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	
	

	
	Project
	1
	40

	
	Report
	
	

	
	Other (course attendance)
	1
	30

	FINAL EXAM
	
	1
	30

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	The examination of marketing from historical perspective, the relationship between marketing and social development, methodology in marketing history research, data sources in marketing history research, writing research proposals in marketing history and the evaluatşon of research proposals.

	COURSE OBJECTIVES
	 The examination of the scientific development of marketing via historical methodology

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To have ability and skills to be able to carry out or participate in a project in the specialization-required fields of business, analyze the interactions between marketing and other fields, and research a topic related to marketing history.

	COURSE OUTCOMES
	 The students will have ability to make contributions to the field of marketing by specializing in researching, analyzing, and interpreting a subject and carrying out a project about marketing history in regard to universal, local, ethical and cultural values as well as environmental concerns.

	TEXTBOOK(S)
	 

	SUPPORTIVE RESOURCES
	 Bartels R. (1976). The History of Marketing Thought, 2.ed., Grid Pub.

Savitt R. (1980). Historical Research in Marketing. Journal of Marketing, 44, 52-58

Hunt S.D.(2010). Doctoral Seminars in Marketing Theory For Incorporating History of Marketing Practice and Thought. Journal of Historical Research in Marketing, 2, 4, 443-456.

Golder P.N. (2000). Historical Method in Marketing Research with New Evidence on Long-Term Market Share Stability, Journal of Marketing Research, 37, 156-172.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Historical view of marketing

	2
	Marketing thought history

	3
	Historical research methodology in marketing

	4
	Evaluation of articles

	5
	A research proposal  about marketing history

	6
	The relationship between social development and marketing history

	7
	Evaluation of research proposals

	8
	Evaluation of articles

	9
	Evaluation of the studies from the point of view of methodology

	10
	Reviewing the studies

	11
	 Reviewing the studies

	12
	 Presentation of the studies

	13
	 Presentation of the studies

	14
	 Final exam

	15,16
	 


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	X 
	 
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	 X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	 
	 

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	  X
	 
	 

	5
	To be able to complete a study in specialization-required fields of business independently
	X
	 
	 

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	X
	
	 

	7
	To be able to determine vision, aim, and goal for organization
	 
	X
	 

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	 X
	 
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	X
	 
	

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	X
	 
	 

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Ömer TORLAK

Signature:  

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511311002
	COURSE NAME
	Marketing Theory


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	II
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	
	

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	20

	
	Project
	
	

	
	Report
	
	

	
	Other (writing an article)
	1
	30

	FINAL EXAM
	
	1
	40

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Examination of the foundations of marketing theory

	COURSE OBJECTIVES
	 Understanding the foundations of marketing theory

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To have ability and skills to be able to carry out or participate in a project in the specialization-required fields of business, analyze the interactions between marketing and other fields, and research a topic related to marketing theory.

	COURSE OUTCOMES
	 The students will have ability to make contributions to the field of marketing by specializing in researching, analyzing, and interpreting a subject and carrying out a project about marketing theory in regard to universal, local, ethical and cultural values as well as environmental concerns.

	TEXTBOOK(S)
	 Baker M.J. ve Saren M. (2010). Marketing Theory: A Student Text, 2. Baskı, Sage Publications, Londra.

Weitz, Barton ve Wensley R. (2002). Handbook of Marketing. Sage Publications, Londra.

	SUPPORTIVE RESOURCES
	 

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Discussing basic concepts

	2
	Marketing-Philosophy or Function?

	3
	Marketing theory

	4
	The relationship between marketing and society

	5
	Marketing ethics

	6
	History of marketing thought

	7
	The economic basis of marketing 

	8
	The psychological basis of marketing

	9
	The sociological basis of marketing

	10
	Cultural aspects of marketing

	11
	 From marketing mix to relationship marketing

	12
	 The new service marketing

	13
	 Theory in social marketing

	14
	 An institutional approach to sustainable marketing

	15,16
	 


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	X 
	 
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	 X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	 
	 

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	  X
	 
	 

	5
	To be able to complete a study in specialization-required fields of business independently
	X
	 
	 

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	X
	
	 

	7
	To be able to determine vision, aim, and goal for organization
	 
	X
	 

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	 X
	 
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	X
	 
	

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	X
	 
	 

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. B.Zafer ERDOĞAN

Signature: 
 

Date:


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 fall


	COURSE CODE
	  511311003
	COURSE NAME
	ADVANCED ECONOMETİCS 1 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1
	3 
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (x  )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	40 

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 

	COURSE OBJECTIVES
	 The main objective of this course is to help students understand the advanced  econometric theories, methods and tools for analysis  use econometric software Eviews, 

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To be formulate economic events in an econometric manner

	COURSE OUTCOMES
	 To be able to run an econometric software, To be able to design and complete an empirical project

	TEXTBOOK(S)
	 Some Basic Ideas, OLS and its Properties, Normality Assumption, Two-Variable Regression: Interval Estimation and Hypothesis Testing, Functional Forms of Regression Models, Multiple Regression Analysis: The Problem of Estimation and The Problem of Inference, Dummy Variable Regression Models, Multicollinearity, Heteroscedasticity, Autocorrelation and Econometric Modelling

	SUPPORTIVE RESOURCES
	 Gujarati, D. N. and Porter, D. C. (2009), Basic Econometrics, 5th International Edition, McGraw-Hill. Wooldridge, J. M. (2005), Introductory Econometrics: A Modern Approach, 3th Edition, South-Western College Publishing.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Review of Some Basic Statistical Concepts

	2
	 Regression Analysis

	3
	 
Two Variable Regression Analysis

	4
	 Two Variable Regression Analysis: OLS and Its Properties

	5
	 The Method of Maximum-Likelihood

	6
	 Two-Variable Regression: Interval Estimation and Hypothesis Testing

	7
	 quiz

	8
	 Functional Forms of Regression Models

	9
	 Multiple Regression Analysis: The Problem of Estimation

	10
	 Hypothesis Testing in Multiple Regression

	11
	 Dummy Variable Regression Models

	12
	 
Multicollinearity i.
Estimation in the presence of Perfect Multicollinearity

	13
	 Heteroscedasticity i.
OLS estimation in the presence of Heteroscedasticity

	14
	 
Econometric Modelling and Selection Criteria

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	x 
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 x
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  x
	 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 x
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	x
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	x
	 

	8
	To be able to follow changing information and communication technology
	 
	 x
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	x

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	 x

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 spring


	COURSE CODE
	 511311004
	COURSE NAME
	 Statistical methods for business 2




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3 
	0 
	 0
	 3
	6 
	CORE ( )  ELECTIVE ( x )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	40 

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 basic descriptive statistics,probability distributions, point and interval estimations, statistical inference, forecasting, andsimple linear regression analysis

	COURSE OBJECTIVES
	 To introduces students to applications of statistical methods in business and economics

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 to develop and refine decision-making skills by basing decision upon the outcome of statistical tests

	COURSE OUTCOMES
	 Apply and use statistical techniques for determining relationships between data

Describe data and their relationships

Interpret the results of data collection and statistical analysis

Understand and apply probability analysis and their distributions

	TEXTBOOK(S)
	Statistics for Business and Economics, Mc Clave,Benson,Sincicih 8th.Ed.Prentice Hall,2007 

	SUPPORTIVE RESOURCES
	 -
M. Fogiel, The Statistics Problem Solver, Research and Education Association, 2002.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Review of Concepts from Statistics I

	2
	 Continuous Random Variables, Sampling Distributions and the Central Limit Theorem, Confidence Intervals

	3
	 Statistical Inference & Sampling, including Central Limit Theorem

	4
	 Hypothesis Testing

	5
	Hypothesis Testing

	6
	Statistical Inferences Based on Two Samples

	7
	Experimental Design and Analysis of Variance (ANOVA)

	8
	 quiz

	9
	 Correlation & most of Simple Linear Regression

	10
	 Correlation & most of Simple Linear Regression

	11
	 Intro to Multiple Regression

	12
	Workshop examples

	13
	 Workshop examples

	14
	 Workshop examples

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 
	x 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 
	x
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	
	 x
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	x 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	x
	 
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	x
	
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	x 
	
	 

	8
	To be able to follow changing information and communication technology
	 
	x 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	x 
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	x 
	 

	11
	To be able to manage inter-personal relationships
	
	x
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	x
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 fall


	COURSE CODE
	 511311005
	COURSE NAME
	Qualitative methods in decision making


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1
	3 
	 0
	 0
	3 
	5 
	CORE ( )  ELECTIVE (x  )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	40 

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	An introduction to applied quantitative methods for business and 

economics covering three general areas: optimization, simulation, 

and regression. 

	COURSE OBJECTIVES
	The purpose of the course is to model and solve decision  problems in business using decision tools such as linear 

programming, transportation and assignment models

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Illustrate how analytical models of waiting lines (queuing), can help managers evaluate the cost and effectiveness of service systems

	COURSE OUTCOMES
	Make decisions using decision trees when the future outcome would involve other sets of decision making processes

	TEXTBOOK(S)
	Quantitative Methods for Business (Eleventh Edition – 2008) David R. Anderson, Dennis J. Sweeney, Thomas A. Williams, Kipp Martin Thomson South-Western, ISBN: 0-324-65348-4

	SUPPORTIVE RESOURCES
	Quantitative Analysis for Management, 10/e (2008), Barry Render and Ralph M. Stair, Prentice Hall, ISBN 0-13-078386-2

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Introduction to QMB

	2
	Decision making  under uncertainty

	3
	Decision Making Under Risk: Decision Tree

	4
	Decision Making Under Risk: Project Management  Problem Solving

	5
	Decision Making Under Risk: Project Management  Problem Solving

	6
	Decision Making  Under Risk: Modeling waiting time

	7
	quiz

	8
	 Decision Making Under Risk: Modeling waiting time (Queuing) Problem Solving

	9
	 Introduction to LP Optimization

	10
	 Sensitivity Analysis

	11
	 Optimization Problems: Make or Buy decisions

	12
	 Optimal Resource Allocation:

	13
	 Optimal Resource Allocation:

	14
	 Optimal Resource Allocation:

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	x 
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 
	x
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	
	 x
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	 x
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 x
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	x
	
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 x
	
	 

	8
	To be able to follow changing information and communication technology
	 x
	 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	x
	 
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	x
	 
	 

	11
	To be able to manage inter-personal relationships
	x
	
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	x
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Fall


	COURSE CODE
	 511311010
	COURSE NAME
	Social Theory


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	I
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1
	30

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	20

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	The examination of sociological theory from both classical and contemporary point of views.

	COURSE OBJECTIVES
	 The course aims to build up a broad view of sociological theory.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To have ability and skills to be able to carry out or participate in a project in the specialization-required fields of business, analyze the interactions between marketing and other fields, and research a topic related to social theory. 

	COURSE OUTCOMES
	 The students will have ability to make contributions to the field of marketing by specializing in researching, analyzing, and interpreting a subject and carrying out a project about social theory in regard to universal, local, ethical and cultural values as well as environmental concerns.

	TEXTBOOK(S)
	 Giddens, A. (2005). Sosyal Teorinin Temel Problemleri: Sosyal Analizde Eylem, Yapı ve Çelişki. İstanbul: Paradigma Yayıncılık.

Keat.R. and Urry J. (1994) Bilim Olarak Sosyal Teori. Ankara: İmge Kitabevi.

Swingewood, A. (1998)Sosyolojik Düşüncenin Kısa Tarihi. Ankara: Bilim ve Sanat Yayınları.

	SUPPORTIVE RESOURCES
	 Giddens, A. (2000), Siyaset sosyoloji ve toplumsal teori, İstanbul: Metis Yayınları.

Türkdoğan O. (2010), Osmanlıdan Günümüze Türk Toplum Yapısı, İstanbul: Çamlıca.

Weber, M. (2002), Sosyolojinin Temel Kavramları, İstanbul: Bakış Yayınları.

Weber M. (2009), Protestan Ahlakı ve Kapitalizmin Ruhu, Ankara: Alter Yayıncılık.

Özakpınar Y. (2009), Bir Medeniyet Teorisi: Kültür ve Medeniyete Yeni Bir Bakış, İstanbul: Ötüken Yayıncılık.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Classical tradition

	2
	Auguste Comte, Karl Marx, Emile Durkheim, Friedrich Nietzsche, Max Weber

	3
	Georg Simmel, George Herbert Mead, Karl Mannheim

	4
	Modern sociological theory

	5
	Functionalism

	6
	Conflict theory

	7
	Mid-term

	8
	Exchange theory

	9
	Phenomenological sociology

	10
	Symbolic interactionism

	11
	 Feminist theory

	12
	 Post-modernism

	13
	 

	14
	 

	15,16
	 


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	 X
	 
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	 X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	 
	 

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	  X
	 
	 

	5
	To be able to complete a study in specialization-required fields of business independently
	X
	 
	 

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	X
	
	 

	7
	To be able to determine vision, aim, and goal for organization
	 
	X
	 

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	 X
	 
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	X
	 
	

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	X
	 
	 

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Selahattin TURAN  

Signature: 
 

Date: 06.01.2012


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring


	COURSE CODE
	 511311011
	COURSE NAME
	Qualitative Methods in Marketing


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	II
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	
	

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	
	

	
	Project
	
	

	
	Report
	2
	100

	
	Other (………)
	
	

	FINAL EXAM
	
	
	

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	The examination of different types of qualitative methods

	COURSE OBJECTIVES
	 Understanding the characteristics of qualitative methods, the examination of data collection,, analysis, reliability, validity, and ethics in qualitative methods 

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To have ability and skills to be able to carry out or participate in a project in the specialization-required fields of business, analyze the interactions between marketing and other fields, and implement qualitative methods.

	COURSE OUTCOMES
	 The students will have ability to make contributions to the field of marketing by specializing in researching, analyzing, and interpreting a subject and carrying out a project about qualitative methods in regard to universal, local, ethical and cultural values as well as environmental concerns.

	TEXTBOOK(S)
	 Yıldırım A. and Şimşek H. (2008). Sosyal Bilimlerde Nitel Araştırma Yöntemleri. (7. Ed). Seçkin Yayıncılık.

	SUPPORTIVE RESOURCES
	 Biklen S.K. and Casella R. (2007). A practical guide to the qualitative dissertation. Teachers College, Colombia University. New York, London.

Bogdan R.C. and Biklen S.K. (1998). Qualitative research in education: An introduction to theory and methods. (3rd edition). USA: Allyn and Bacon.

Creswell J.W. (2003). Research design: Qualitative, quantitative, and mixed method approaches. (2nd edition). Thousand Oaks, Calif.: Sage Publications.

Kuş E. (2003). Nicel-nitel araştırma teknikleri: Sosyal bilimlerde araştırma teknikleri. Ankara: Anı Yayıncılık.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Scientific Research Paradigms

	2
	The foundations of qualitative methods

	3
	Research plan

	4
	Data collection methods

	5
	Data collection methods

	6
	Data collection methods

	7
	Midterm 

	8
	Data analysis

	9
	Case study

	10
	Qualitative method designs

	11
	 The role of the researcher

	12
	 Evaluation of qualitative methods

	13
	 Presentation of the evaluations

	14
	 

	15,16
	 


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	 X
	 
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	 X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	 
	 

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	  X
	 
	 

	5
	To be able to complete a study in specialization-required fields of business independently
	X
	 
	 

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	X
	
	 

	7
	To be able to determine vision, aim, and goal for organization
	 
	X
	 

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	 X
	 
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	X
	 
	

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	X
	 
	 

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Assist.Prof. Figen ÜNAL ÇOLAK  

Signature: 
 

Date: 06.01.2012


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	511311012
	COURSE NAME
	Organization Theory




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	I
	3
	 
	 
	3
	6
	CORE ( )  ELECTIVE (* )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	50

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	

	
	Homework
	
	

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Philosophical and sociological essentials, historical development, precessor studies of organizational studies, structural condition dependence, resource dependence, trading cost, organizational ecology, corporate, critical and post-modern approach and examination of theories, discussion of future of organizational theory.

	COURSE OBJECTIVES
	Examination of theories that are developed to understand and explain organizational facts.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Providing skills that will able to perform project that needs speciality or to study in a project, develop new ideas and fulfill them and to analyze the interaction between human resources management with the other areas.

	COURSE OUTCOMES
	Recognizing of organizational theories

Being able to associate between organizational theories and organizational problems

	TEXTBOOK(S)
	A. S. Sargut ve Ş. Özen (Der.). Örgüt Kuramları. Ankara: İmge, 2007.

	SUPPORTIVE RESOURCES
	Perrow, C. 1986. Complex organizations: A critical essay. 3rd ed., New York Random House.

Scott, R. 1998. Organizations: Rational, natural and open systems, 4th ed., New York: Prentice Hall.

Haridimos Tsoukas ve Christian Knudsen (Der) The Oxford Handbook of Organization Theory: Meta-Theoretical Perspectives. Oxford: Oxford University Press, 2003.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Introduction of class and acquaintance

	2
	 General view to organizational studies

	3
	 Historical development of organizational studies

	4
	 Early period studies that form essentials of organizational theories

	5
	 Condition dependence and configuration approaches

	6
	 Social act and strategic selection approaches

	7
	 Resource dependence theory

	8
	 Midterm Exam

	9
	 Organizational Economy: Trading cost and mediator theories

	10
	 Organizational ecology theory

	11
	 New corporate theory: Former considerations and maturation

	12
	 New corporate theory: Current developments

	13
	 Social sedentation, organizational system mechanism and social capital

	14
	 New marxist/criticial and post-modern approaches

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	X
	
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	
	

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	
	X
	

	5
	To be able to complete a study in specialization-required fields of business independently
	
	X
	

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	X
	
	

	7
	To be able to determine vision, aim, and goal for organization
	
	X
	

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	
	X
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	X
	
	

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	
	X
	

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Assistant Professor Doctor Erkan ERDEMİR

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	511311013
	COURSE NAME
	Human Resources Management in Organizations




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	I
	3
	 
	 
	3
	6
	CORE ( )  ELECTIVE (* )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	50

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	

	
	Homework
	
	

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Importance and development of human resources management and relationship with strategic management, internal and external enivornment of human resources management, job analysis, human resources planning, procurement, position, education and development of human resources, career plannig and management, performance evaluation, salary and salary systems, health and safety of personnel, trade unions and collective bargaining, interorganizational relationships

	COURSE OBJECTIVES
	Examination of development process of human resources managament

Introduction of basic functions of human resources management

Evaluation of human resources management by staff and organizations

Discussion of new developments in human resources management field

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Providing skills that will able to perform project that needs speciality or to study in a project, develop new ideas and fulfill them and to analyze the interaction between human resources management with the other areas.

	COURSE OUTCOMES
	Basic concepts of human reosurces management

Implementations of human resources management in organizations

	TEXTBOOK(S)
	İnsan Kaynakları Yönetimi, Dursun Bingöl, Beta Yayınları, 2010.

	SUPPORTIVE RESOURCES
	İnsan Kaynakları Yönetimi, İÜ İşletme Fakültesi İİEAYV Yayını, 2008.

İnsan Kaynakları Yönetimi, Anadolu Üniversitesi Yayınları, 2007.

İnsan Kaynakları Yönetimi, Hüseyin Özgen-Azmi Yalçın, Nobel Yayıncılık, 2010.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Introduction to human resources managament

	2
	Job analysis and design

	3
	Human resources planning

	4
	Procurement and selection of human resources 

	5
	Education and development

	6
	Career management 

	7
	Midterm Exam

	8
	Performance management

	9
	Job evaluation 

	10
	Wage management 

	11
	Job principles and discipline

	12
	Human resources management and business law

	13
	 Health and safety of job

	14
	Bureaucratic operations and human resources information systems

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	X
	
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	
	

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	
	X
	

	5
	To be able to complete a study in specialization-required fields of business independently
	
	X
	

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	X
	
	

	7
	To be able to determine vision, aim, and goal for organization
	
	X
	

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	
	X
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	X
	
	

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	
	X
	

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Assistant Professor Doctor Erkan ERDEMİR

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	  511311014
	COURSE NAME
	Cost and Performance Management


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	New management approaches, process management and development of improved cost and performance management, basic cost concepts, processes, activities and resources, performance management, financial and non-financial performance measurements, managerial control systems, measurements of managerial cost and strategic performance,

	COURSE OBJECTIVES
	Knowing contemporary cost management and performance management approaches, learning the effects of these approaches to coat and managerial accounting

Learning about cost management, cost management systems, performance indicators,  knowing the elements of managerial cost systems and ability to use them in application

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Ability to use cost management approaches and performance measurement methods in enterprises. 

	COURSE OUTCOMES
	Ability to describe cost management and cost management systems,  analyze cost systems through these concepts, 

Evaluating the performance measurement approaches in terms of financial and non-financial indicators.

	TEXTBOOK(S)
	 Tunç Köse (2010), Sürece Dayalı Yönetim Kapsamında Maliyet Yönetimi, Detay Yayıncılık, Ankara

	SUPPORTIVE RESOURCES
	 Süleyman Yükçü (2007), Yöneticiler İçin Muhasebe: Yönetim Muhasebesi, Birleşik Matbaacılık, İzmir

Selman Aziz Erden (2004), Üretim Ortamları Maliyet Yönetim Sistemleri İlişkisi ve Stratejik Maliyet Yönetimi, Türkmen Kitabevi, İstanbul

	EQUIPMENTS REQUIRED
	 Computer, projector

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Contemporary management approaches

	2
	Process management and development of process management

	3
	Development of cost and performance management

	4
	Cost management and cost management approaches I

	5
	Cost management and cost management approaches II

	6
	Basic cost concepts

	7
	Processes, activities and resources

	8
	Performance management

	9
	Financial performance indicators

	10
	Nonfinancial performance indicators

	11
	Deciding among different performance measurements I

	12
	Deciding among different performance measurements II

	13
	Managerial cost systems

	14
	Managerial control and strategic Performance measurements

	15,16
	 Managerial control and strategic Performance measurements, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	X 
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	X 
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	
	X 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	  
	 X
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	
	X 
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	X
	 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 
	X
	 

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	 
	X 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	X 
	

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	 X
	 

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	
	X
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :Tunç Köse  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	511311015
	COURSE NAME
	Artificial Intelligence in accounting and finance


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	x
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	 

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	-

	COURSE CONTENT
	The place and importance of the artificial intelligence in business administration, natural intelligence, artificial intelligence technologies, analyzing case studies.

	COURSE OBJECTIVES
	The objective of this course is to educate the students about the usage of artificial intelligence in accounting and finance quantitative methods in accounting.  

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Participants of this course will have the ability of using artificial intelligence  in accounting and finance.

	COURSE OUTCOMES
	Comprehending the artificial intelligence technologies

       Ability to using artificial intelligence in accounting and finance 



	TEXTBOOK(S)
	Birol Yıldız, Finansal analizde yapay zeka, 2009, Detay Yayınevi Ankara

	SUPPORTIVE RESOURCES
	F. Bishop, Neural Networks, Springer Verlag, Berlin, 1998



	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Natural and artificial intelligence 

	2
	Expert systems

	3
	 Fuzzy logic

	4
	Fuzzy logic

	5
	Fuzzy logic

	6
	artificial neural network

	7
	artificial neural network

	8
	genetic algorithm

	9
	genetic algorithm

	10
	genetic algorithm

	11
	artificial intelligence and  accounting applications 

	12
	artificial intelligence and  finance applications 

	13
	artificial intelligence and  auditing applications 

	14
	Case studies 

	15,16
	Final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	× 
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	× 
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	×
	 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	×
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	
	 ×
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	
	 ×

	7
	To be able to determine vision, mission and target for the organization/ institution.
	× 
	
	 

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	× 
	 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	 
	×

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	 
	 ×

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	
	×
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	×
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name : Birol Yıldız  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	  511311016
	COURSE NAME
	Financial Theory


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 5
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	x
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	1 
	30  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	40

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	Definition and purpose of financial management and organizing financial management in enterprises, financial analysis and financial analysis methods, financial planning and financial planning methods,  working capital management, cash management, inventories management, receivables management, capital management, capital decisions and costs

	COURSE OBJECTIVES
	 Teaching all financial theoretical framework to whom will be specialized in finance 

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Mastering about all theoretical  subjects of finance

	COURSE OUTCOMES
	 Dominating the theoretical  subjects of finance

	TEXTBOOK(S)
	All resources about financial management

	SUPPORTIVE RESOURCES
	 

	EQUIPMENTS REQUIRED
	Books, articles

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Definition and purpose of financial management and organizing financial management in enterprises

	2
	Financial analysis

	3
	Financial planning

	4
	Profit planning and control

	5
	Working capital management

	6
	cash management, inventories management, receivables management

	7
	Short term financial resources long term financial resources

	8
	Capital budgeting

	9
	Risky investments and project appraisal 

	10
	Capital structure decisions

	11
	Cost of capital

	12
	Stocks and bonds

	13
	Special issues in finance

	14
	International financing

	15,16
	Review, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	X 
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	 X
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	X
	 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	X  
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	X
	 
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	X
	
	 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	X 
	
	 

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	 X
	 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	X
	 
	

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	X
	 
	 

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	X
	
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :Nurullah Uçkun  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	  511311017
	COURSE NAME
	Crisis and Financial Markets


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	Crisis and financial market concepts and theirs characteristics, kinds and causes; crisis management; financial risks and interactions, chronology of national and international financial crisis, solution approaches

	COURSE OBJECTIVES
	Teaching the financial crisis process, explaining the indicators of crisis and usage of them, discussing the approaches of crisis management crisis management and  gained experiences 

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Ability to analyze the process of crisis, capability to see the threats and opportunities of crisis, apply the principles of crisis management,  lead the enterprises by analyzing indicators.

	COURSE OUTCOMES
	Knowing the phases of crisis process and comprehending the current and future state.

Ability for reading and analyzing the indicators of crisis. 

Ability to understand the threats and opportunities contained by crisis.

Ability to compare national, regional and global crisis’ basic mechanisms with the academic point of view 

Directing enterprises and investments correctly in crisis 

Ability of interpreting the policies that cause and solve crisis and managing the financial risks.

	TEXTBOOK(S)
	 Data bases, official web sites, reports, articles and book about financial crisis.

	SUPPORTIVE RESOURCES
	 

	EQUIPMENTS REQUIRED
	 Computer, projector

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 System approach and crisis concept

	2
	 Crisis in enterprises, crisis management

	3
	 Financial and economic crisis: kinds, character tics, triggering mechanisms

	4
	 Basic financial risks: liquidity risk, assessing in terms of crisis

	5
	 Basic financial risks: interest rate risk, assessing in terms of crisis

	6
	Basic financial risks: credit risk, assessing in terms of crisis

	7
	 Midterm exams

	8
	 Basic financial risks: foreign exchange rate risk, assessing in terms of crisis

	9
	 Liberalization Policies, applications of liberalization policies in

	10
	 Crisis  ve evaluation of SDIF

	11
	 IMF and its positive and negative effects on solutions of financial crisis 

	12
	 Processes of Asian, Russian, Brazilian and Argentina Crisis, 

	13
	 Crisis of 2001 and approaches to reconstruction

	14
	 Mortgage Crisis and Global Crisis

	15,16
	 Comparison of  the processes of financial crisis, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	 x
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	x 
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	x
	 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	 x 
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	
	 x
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	x
	 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 
	x
	 

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	x 
	 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	 
	x

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	 
	x

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	
	x
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	x
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :Arzum Çelik  

Signature: 
 

Date:

ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	 511312017
	COURSE NAME
	Accounting Theory


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	x
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	Accounting theories, accounting concepts and principles, the structure of the elements of balance sheet an income statement,  valuation methods, contemporary issues in accounting, financial and non-financial reporting.

	COURSE OBJECTIVES
	Construct the relationship between the theoretical framework accounting and today’s accounting  practices, learning the importance of accounting in present useful information 

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Students to ben informed of accounting theories, the fundamentals of accounting and the accounting process.

	COURSE OUTCOMES
	Comprehending the postulates, principles and concepts of accounting

Comprehending the cause and effect relationships between balance sheet and income statement objects

Having knowledge about the contemporary issues of accounting

Having knowledge about the importance and effects of financial and non-financial reporting in today’s business life.

	TEXTBOOK(S)
	Accounting Theory, Ahmed Belkaoui, HBJ,1987.

Muhasebenin Kuramsal Yapısı, ÖNCE S. - Ö. CEMALCILAR, Anadolu Üniversitesi Yayını, 1999

	SUPPORTIVE RESOURCES
	

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	The classical and contemporary accounting theories 

	2
	The structure and aim of financial accounting

	3
	The structure of accounting theory

	4
	Accounting postulates, concepts and, principles 

	5
	Accounting postulates, concepts and, principles

	6
	The structure of current assets

	7
	Mid-term exam

	8
	The structure of fixed assets

	9
	Valuation methods in accounting

	10
	The structure of short term liabilities

	11
	The structure of long term liabilities and equities

	12
	The structure of income statement 

	13
	Socio-economic accounting, human resource accounting, cost of capital accounting

	14
	 Financial and non-financial reporting 

	15,16
	 Financial and non-financial reporting, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	× 
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	× 
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	×
	 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	×
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	
	× 
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	
	× 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 ×
	
	

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	× 
	 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	 
	×

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	 
	× 

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	
	×
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	×
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name : 

Signature: 



ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	 511311018
	COURSE NAME
	Philosophy of Social Sciences 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	I
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	
	

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	
	

	
	Project
	
	

	
	Report
	
	

	
	Other (Couse attendence)
	1
	30

	FINAL EXAM
	
	1
	70

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Disscussing how universal the truths are, to what extent the choices are the results of rational processes, and the relationship between normative and rational rules.

	COURSE OBJECTIVES
	 To have ability to create original ideas, improve investigation ability, and reach an information level to be able to write a dissertation about subjects within the context of the philosophy of social sciences. 

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To have ability and skills to be able to carry out or participate in a project in the specialization-required fields of business, analyze the interactions between marketing and other fields, and research a topic related to philosophy of social sciences.

	COURSE OUTCOMES
	 The students will have ability to make contributions to the field of marketing by specializing in researching, analyzing, and interpreting a subject and carrying out a project about philosophy of social sciences in regard to universal, local, ethical and cultural values as well as environmental concerns.

	TEXTBOOK(S)
	 

	SUPPORTIVE RESOURCES
	 Burrell G. and Morgan G. (1979). Sociological paradigms and organizational analysis. New Hampshire: Heineman.

Gladwell M. (2008). Outliers: The story of success. New York: Little, Brown and Company.

Kuhn T.S. (1970). The structure of scientific revolutions. Chicago: The University of Chicago Press.

Sargut A.S. (2010). Kültürler arası farklılaşma ve yönetim. Ankara: İmge Yayınevi.

Searle J.R. (1995). The Construction of Social Reality. New York: Free Press.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Introduction 

	2
	Comprehension ability of scientists

	3
	Science philosophy and social sciences

	4
	Science philosophy and social sciences

	5
	Science philosophy and social sciences

	6
	Science philosophy and social sciences

	7
	Science philosophy and social sciences

	8
	Scientific realism

	9
	Scientific realism

	10
	Positivism-Phenomenology

	11
	 Positivism-Phenomenology

	12
	 

	13
	 

	14
	 

	15,16
	 


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	 X
	 
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	 X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	 
	 

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	  X
	 
	 

	5
	To be able to complete a study in specialization-required fields of business independently
	X
	 
	 

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	X
	
	 

	7
	To be able to determine vision, aim, and goal for organization
	 X
	
	 

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	 X
	 
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	X
	 
	

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	X
	 
	 

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. A.Selami SARGUT  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall


	COURSE CODE
	511311020
	COURSE NAME
	Auditing in stock and joint-stock companies


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	Regulations which guides to the independent auditing in stock and joint-stock companies and the audit process 

	COURSE OBJECTIVES
	Teaching the practice of independent auditing in stock and joint-stock companies within the framework of legal regulations 

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Gaining the basic knowledge and skills in auditing and audit procedures for stock and joint-stock companies 

	COURSE OUTCOMES
	Ability to detemine the materiality and risks to plan the independent audit of a company.

Ability to plan a company’s independent auditing.

Ability to prepare the audit report of a company

	TEXTBOOK(S)
	Denetim, Ersin Güredin.

Anonim ve Limited Şirketlerde Şirket Denetim, Soner Altaş.

	SUPPORTIVE RESOURCES
	

	EQUIPMENTS REQUIRED
	

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Commercial companies according to The Turkish Commercial Code

	2
	 The foundation and basic properties of stock and joint-stock companies 

	3
	Layout to be followed by trading companies  about documents and books  

	4
	Layout to be followed by trading companies  about documents and books  

	5
	Accounting Standarts

	6
	Accounting Standarts

	7
	Mid-term exam

	8
	The basic principles and standards of independent auditing

	9
	Auditing according to The Turkish Commercial Code

	10
	Types of auditors according to The Turkish Commercial Code

	11
	Audit process

	12
	Audit process

	13
	Audit process

	14
	Legal and criminal responsibilities of independent auditors

	15,16
	Final exam 


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	 
	 
	x

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	 X
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	X
	 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	 x 
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	X
	 
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	X
	 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 x
	
	 

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	 
	x 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	 X
	

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	 
	x 

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	
	X
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name : 

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511311022
	COURSE NAME
	Accounting and Financial Reporting Standards 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	x
	
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	The Emergence of Accounting and Financial Reporting Standards in the world and Turkey, examination of standards

	COURSE OBJECTIVES
	Showing the importance of standards in today’s business world, examining the standards used frequently and knowing their application 

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	The students will have knowledge about the application of standards 

	COURSE OUTCOMES
	Understanding why these standards are necessary 

Ability the compare uniform accounting and accounting standards procedures. Understanding the relationship between different standards

Analyzing the causes and effects of the  procedures contained the standards 

	TEXTBOOK(S)
	TMS- TFRS, Türmob Yayınları, Yıldız Özerhan ve Serap Yanık

	SUPPORTIVE RESOURCES
	

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 The Emergence of Accounting and Financial Reporting Standards

	2
	Theoretical Framework

	3
	IAS -1: Presentation of Financial Statements

	4
	IAS-18: Revenue

	5
	IAS -2: Inventories

	6
	IAS -16: Property, Plant and Equipment

	7
	Midterm exam

	8
	IAS -38: Intangible Assets

	9
	Financial Instruments: Measurement and accounting 

	10
	Financial Instruments: Measurement and accounting

	11
	IAS -36: Impairment of Assets

	12
	IAS -23: Borrowing Costs

	13
	IAS -37: Provisions, Contingent Liabilities and Contingent Assets

	14
	IAS -12: Income Taxes

	15,16
	IAS -21: The Effects of Changes in Foreign Exchange Rates ,Final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	× 
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	× 
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	×
	 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	×
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	
	× 
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	
	× 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 ×
	
	

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	× 
	 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	 
	×

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	 
	× 

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	
	×
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	×
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name : 

Signature: 



ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 fall


	COURSE CODE
	511311025
	 
	COURSE NAME
	Investment Analysis and Portfolio Management


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 1
	 
	 
	 
	 
	 
	CORE ( )  ELECTIVE (x  )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1
	20

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	25

	
	Project
	1
	25

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	30

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Capital Markets, Portfolio Theory, Models of Market Price, Derivatives, Empirical Modeling



	COURSE OBJECTIVES
	 The objective of this course is to help executives develop skills and abilities in analyzing securities and making investment decisions within the context of portfolio theory.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 This course acquaints MA students with the theoretical and more practical aspects of investment analysis, for security selection and portfolio management purposes.

	COURSE OUTCOMES
	To understand the behavior of stock vs. bond markets 

To give an in-depth introduction to the largest financial intermediary in the world



	TEXTBOOK(S)
	· Reilly F. , K., and Brown K., Investment Analysis and Portfolio Management,1997

· Chris Brooks, “Introductory Econometrics For Finance”, Cambridge University Press

· Stephen J. Taylor, “Modelling Financial Time Series”, 2nd ed.,World Scientific, (2007) 



	SUPPORTIVE RESOURCES
	 
Portfolıo Theory

· Edwin J. Elton and Martin J. Gruber, "Modern portfolio theory, 1950 to date", Journal of Banking & Finance 21 (1997) 1743-1759

· Markowitz, H.M. (March 1952). "Portfolio Selection". The Journal of Finance 7 (1): 77–91. 
· Markowitz, H.M. (1959). Portfolio Selection: Efficient Diversification of Investments. New York: John Wiley & Sons. http://cowles.econ.yale.edu/P/cm/m16/index.htm.  (reprinted by Yale University Press, 1970, ISBN 978-0-300-01372-6; 2nd ed. Basil Blackwell, 1991, ISBN 978-1-55786-108-5)

· Merton, Robert. "An analytic derivation of the efficient portfolio frontier," Journal of Financial and Quantitative Analysis 7, September 1972, 1851-1872.
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	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Risk And Return

	2
	 Market Interest Rate And Term Structure of Interest Rates

	3
	 Market Regressions, Covariance, Correlation, Slope, Intercept

	4
	 Markowitz Portfolio Theory

	5
	 Measures of Portfolio Performance

	6
	CAPM Theory And Tests

	7
	 Quiz

	8
	 Factor Models

	9
	 Arbitrage Pricing Theory

	10
	 Fama French Three Factor Model

	11
	 Fama French Four Factor Model

	12
	1.  Efficient Market Hypothesis

	13
	Anomalies

	14
	 International Diversification

	15,16
	 Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	 X
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	 
	
	X

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	
	 
	 X

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	  
	 
	 X

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	
	 
	X 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	
	X 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 
	X
	 

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	 
	 X
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	 X
	

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	 X
	 

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	X
	
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	 X
	 
	

	1:Never. 2:Few. 3:Many.


Instructor Name:   Abdullah Yalama

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 spring


	COURSE CODE
	  511311026
	COURSE NAME
	Behavioral finance 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2
	 3
	0 
	0 
	3 
	6 
	CORE ( ) ELECTIVE ( x  )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Behavioral Finance, behavioral finance models, effective market hypothesis, investors and volume capacity connection, psychological proseses which effects financial judgements, price anomalies, judgement mistakes in financial markets.

	COURSE OBJECTIVES
	 Aim of the lesson is to give the psychological substructure of financial judgements in financial markets.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Collect theoretical information about contemporary management issues and evaluate real cases in the light of them.Work effectively in multi-disciplinary research teams

	COURSE OUTCOMES
	  Getting supreme knowledge about behavioral models, Guessing Of the Behaviors of Investors In Financial Markets.

	TEXTBOOK(S)
	 Davranışsal Finans ; Ekrem Tufan; İmaj yayınevi; ISBN: 9789758752607

	SUPPORTIVE RESOURCES
	Davranışsal Finans Teori Ve Uygulama; Osman Barak; Gazi Kitapevi.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Introductions to Behavioral Finance

	2
	The Fundamentals of the Behavioral Finance

	3
	 Effective market hypothesis

	4
	price anomalies

	5
	price anomalies

	6
	Supreme Confidence In Financial Markets

	7
	 quiz

	8
	Confidence Approach

	9
	Confidence Approach And Price Connection

	10
	 judgements Mistakes

	11
	 Supreme Reaction And Weak Reaction tendencies

	12
	 Investors and volume capacity connection

	13
	 Investors and volume Price Changing Connection

	14
	 Investors behaviors? effects on financial ratios

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	x 
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 x
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	x
	 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 x
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	x
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	x
	 

	8
	To be able to follow changing information and communication technology
	 
	x 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	x

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	 x

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 spring


	COURSE CODE
	511311027
	COURSE NAME
	Case studies in finance 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (x  )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	This course allows to students to explain the basic financial  topics by various examples.

	COURSE OBJECTIVES
	The aim of this course is to improve the ability of  students to analyze the financial topics via financial  cases.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	To determine the  application area of finance theoery for business.

	COURSE OUTCOMES
	Students will be familiar with the current literature and methods to investigate a range of topics in finance. Students will learn how to read and interpret academic research.

	TEXTBOOK(S)
	 Brealey, R. A., Myers, S. C., and F. Allen, 2007, Principles of Corporate Finance, 9th edition, McGraw-Hill.

	SUPPORTIVE RESOURCES
	All of the scientific studies which are written and printed in the field that is interested

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Introduction

	2
	Case Study: Financial Analysis

	3
	Case Study: Break Even Point Analysis

	4
	Case Study: Financial Planning

	5
	Case Study: Time Value of Money

	6
	Case Study: Security Valuation

	7
	 quiz

	8
	Case Study: Security Valuation

	9
	 Case Study: Cost of Capital

	10
	Case Study: Cost of Capital

	11
	Case Study: Project Valuation

	12
	Case Study: Firm Valuation

	13
	Case Study: Financial Break Even Point Analysis

	14
	Case Study: International Finance

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	x 
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 x
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	x
	 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 x
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	x
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	x
	 

	8
	To be able to follow changing information and communication technology
	 
	x 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	x

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	 x

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Autumn


	COURSE CODE
	 511311700
	COURSE NAME
	Phd Dissertation


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1
	1
	0
	0
	0
	25
	CORE (X)  ELECTIVE ( )
	TURKISH

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	1
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	
	

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	
	

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	
	

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Determination of workspace, literature review related to workspace, specifiying the research subject, literature review related to research subject, determination of the research subject’s importance and purposes, identifying and  defining the assumptions and notions of the research, determination of the type and method of the reserach, population and sample selection, choice of the method and vehicle to be used in data collection, determination of the quantitative analyse method to be used in data analysis, prepration of research proposal, framework and the content of the research, implementation and prepration of data collecting tool, collecting data, processing of data, determination of the program to be used in the analysis of data, implementation of quantitative analyse technic, taking the findings, interpration of results, reporting of research.

	COURSE OBJECTIVES
	Provide the analysis of a worth investigating and solving a problem/situation/incident in a scientific research format in a planned way, making the right choice about quantitave analyse technic to be used in analyse, transferring the data to the computer, scientific evaluation of the data results.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To make students become skilful at devoloping original business ideas, work areas related business and marketing that require expertise, carring out a project or being a part of a project, analyzing the interaction with other fields of marketing

	COURSE OUTCOMES
	To make students expert to carry on a project,  provide original contributions to the field of marketing. In this process, students would learn how to claim environmentally conscious and learn about national and local ethical and cultural values

	TEXTBOOK(S)
	 All scientific publications published on the subject to be determined by the student's

	SUPPORTIVE RESOURCES
	 

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	

	2
	

	3
	

	4
	

	5
	

	6
	

	7
	

	8
	

	9
	

	10
	

	11
	 

	12
	 

	13
	 

	14
	

	15,16
	


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 
	
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	
	 

	8
	To be able to follow changing information and communication technology
	 
	 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	
	 

	11
	To be able to manage inter-personal relationships
	
	
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511311900
	COURSE NAME
	Specialty Fıeld Course


	SEMESTER 
	WEEKLY COURSE HOURS
	

	
	Theoretical
	Practice
	Laboratory
	Credits
	ECTS
	COURSE TYPE
	LANGUAGE

	2 
	 3
	0 
	0 
	3
	5
	CORE ( )  ELECTIVE ( x  )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Core Professional
	Proficiency/Field
	Human, Communication, and Management Skills
	Transmissible Skills

	
	x
	 
	
	

	ASSESSMENT CRITERIAS

	TERM TIME
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	40

	
	II. Mid-Term
	 
	

	
	Quiz
	
	 

	
	Homework
	 
	

	
	Project
	 
	

	
	Report
	
	

	
	Other (………)
	 
	

	FINAL EXAM
	
	 1
	60

	PROPOSED PREREQUISITE(S) (IF ANY)
	

	COURSE CONTENT
	•
This course is based on students’ independent study. 

•
Students should  first decide a research topic upon recommendation of thesis advicer and each week students should report their research progress and get advise from their adviser.

•
After getting the necessary suggestion and changes from the adviser, they should prepare their research proposals including aim, objective, content and referenses on or before the midterm exam day.

	COURSE OBJECTIVES
	The objectives of this course are to make students become familiar with independent studies, to lead them to undertake a relavent topic to analysize further, and to make them acquire the necessary skills to interpret the results and drive conclusions.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	

	COURSE OUTCOMES
	

	TEXTBOOK(S)
	There is no textbook for this course. However, depending upon the research topic, students are generally directed to relevent resources.

	SUPPORTIVE SOURCES
	

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Determining Subject of Project

	2
	Determining Subject of Project (2)

	3
	Determining Subject of Project (3)

	4
	Determining Subject of Project (4)

	5
	Preparation of Draft Content 

	6
	Control of  Draft Content

	7
	Mid-term Exam

	8
	Preparation of Project Parts

	9
	Preparation of Project Parts (2)

	10
	Preparation of Project Parts (3)

	11
	Preparation of Project Parts (4)

	12
	Preparation of Project Parts (5)

	13
	Control of Project Parts

	14
	Control of Project Parts (2)

	15,16
	Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the wealth of knowledge about financial matters, as to comprehend the relationship between theory and practice.
	 x
	 
	

	2
	Be able to interpret and establish cause-effect relationship between financial and economic events by using the have acquired information related to the field.
	x 
	
	

	3
	To  understand the importance of ethics in science and professional responsibility in own research related to the field
	x
	 
	 

	4
	Be able to evaluate with a critical assess, the economic aspect of the public sector, public fiscal management and the functioning of public budget, in light of current developments
	 x 
	 
	 

	5
	Be able to analyze the operation of tax systems and interpret by making a comparison of different systems, using own theoretical and legal information related to the process of taxation.
	x
	 
	 

	6
	Be able to develop to solutions of international financial problems, determine the interaction in economic life of the public sector in the process of globalization.
	
	x
	 

	7
	Be able to analyze issues related to his field by using numerical methods, and evaluate the reflections of practice.
	 
	x
	 

	8
	Be able to work at a phase scientific publication, discussing in-depth

a problem related to financial issues working with group or individual
	 x
	 
	

	9
	Be able to research the literature a topic related to field after attaining sources of information, and gain skills for working  independent.
	x
	 
	

	10
	Be an example for society with line the requirements of social life gained knowledge, skills and behaviors
	
	 
	 x

	11
	Acquiring own information, not only  in the public sector  but also private sector management, may be employed auditing, accounting, finance and like  this  various fields
	 
	 
	 x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 spring


	COURSE CODE
	 511312001
	COURSE NAME
	ADVANCED ECONOMETRİCS 2 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	2 
	3 
	0 
	0 
	3 
	 6
	CORE ( )  ELECTIVE ( x )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1 
	40 

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	60 

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 

	COURSE OBJECTIVES
	 The main objective of this course is to help students•
understand nonlinear regression models and qualitative regression models (logit/probit)•
learn times series models and panel data regression models

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 .
Being able to solve econometric problems, Being able to compare the econometric methods of estimation

	COURSE OUTCOMES
	 Nonlinear Regression Models, Qualitative Response Regression Models, Panel Data Regression Models, Dynamic Econometric Models: Autoregressive and Distributed Lag, Simultaneous-Equation Models, Identification Problem, Time Series Econometrics: Some Basic Concepts and Forecasting.

	TEXTBOOK(S)
	 Gujarati, D. N. and Porter, D. C. (2009), Basic Econometrics, 5th International Edition, McGraw-Hill.

	SUPPORTIVE RESOURCES
	 Wooldridge, J. M. (2005), Introductory Econometrics: A Modern Approach, 3th Edition, South-Western College Publishing

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 
Nonlinear Regression Models

	2
	 Qualitative Response Regression Models i.
Logit Model ii.
Probit Model

	3
	 
Qualitative Response Regression Models i.
Tobit Model ii.
Ordinal Logit / Probit Model iii.
Multinomial Logit / Probit Model

	4
	 Panel Veri Regresyon Modelleri I.
Panel Data Regression Models i.
Why panel data? ii.
Pooled OLS Regression iii.
LSDV Model

	5
	 
Panel Veri Regresyon Modelleri I.
Panel Data Regression Models i.
Panel Model with Fixed Effects ii.
Panel Model with Random Effects iii.
Fixed Effects versus Random Effects

	6
	 Dynamic Econometric Models: Autoregressive and Distributed Lag Models

	7
	 quiz

	8
	 
Simultaneous-Equation Models

	9
	 Identification Problem i.
Identification Problem ii.
Rules for Identification

	10
	 Identification Problem i.
A test of Simultaneity ii.
Test for Exogeneity

	11
	 Simultaneous-Equation Methods i.
Approaches to Estimation ii.
Recursive Models and OLS iii.
OLS, ILS and 2SLS

	12
	 Time Series Econometrics: Some Basic Concepts

	13
	 ARCH and GARCH Models

	14
	 ARCH and GARCH Models

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	 x
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 x
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	  
	x 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	x 
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	x
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	x
	 

	8
	To be able to follow changing information and communication technology
	 
	 
	x

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	x

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	x 

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 spring


	COURSE CODE
	  511312002
	COURSE NAME
	 Forecasting techniques




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (   )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Ar models, Ma models, Arima models, transfer function, arch models, garch model

	COURSE OBJECTIVES
	 To explain the basic concepts of time series

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Applying linear probabilistic time series methods.

Applying non-linear probabilistic time series methods.

	COURSE OUTCOMES
	 Applying multivariate time series methods

	TEXTBOOK(S)
	 Bowerman, Bruce L., O'Connell, Rchard T., Forecasting and Time Series, Third Edition, Duxburry Pres

	SUPPORTIVE RESOURCES
	 Tsay, Ruey S., Analysis of Financial Time Series, Second Edition, John Wiley&Sons Inc. Publication

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Basic Concepts

	2
	 Simple Linear Regression

	3
	 Multiple Regression

	4
	 Application in regression analysis

	5
	 Time Series Regression

	6
	 Decomposition Methods

	7
	 quiz

	8
	 Identification of ARIMA models

	9
	 Estimation diagnostic checking of ARIMA models

	10
	 Application of non-seasonal ARIMA models.

	11
	 Application of seasonal ARIMA models

	12
	 Transfer Functions

	13
	 Intervention Models

	14
	 Application

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	x 
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 x
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	x
	 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 x
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	x
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	x
	 

	8
	To be able to follow changing information and communication technology
	 
	x 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	x

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	 x

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	fall


	COURSE CODE
	 511312004
	COURSE NAME
	Decision making techniques


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2
	 3
	 0
	0 
	 3
	6 
	CORE ( )  ELECTIVE (x )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	60 

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Multivariate data analysis and its application areas, data matrices and measurement scales, the multivariate normal distribution (MND), inferences about a mean vector, comparisons of several multivariate means, cluster analysis, discriminant analysis, logistic regression analysis, Principal component and factor analysis, Canonical correlation, multidimensional scaling.

	COURSE OBJECTIVES
	  The course aims to teach logical and statistical methods for evaluating hypotheses, principles to guide observation and experiment design

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 apply knowledge of Multivariate Statistics, design and conduct experiments as well as to analyze and interpret data

	COURSE OUTCOMES
	 gain techniques, skills, computers and software knowledge to solve real life problems

	TEXTBOOK(S)
	 -Jobson, J, D.(1991). Applied Multivariate Data Analysis, Volume I-II, Springer- Verlag, New York

	SUPPORTIVE RESOURCES
	 -Özdamar, K.( 1999). Paket Programlar ile İstatistiksel Veri Analizi, Kaan Kitabevi, Eskişehir. 

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 ıntroduction

	2
	 mv samples--estimating means, variances, covariances, and correlations

	3
	 the multivariate normal distribution

	4
	 principal component analysis

	5
	 factor analysis

	6
	  experimental design manova, canonical variates

	7
	 quiz

	8
	 regression manova, canonical correlation

	9
	 discriminant analysis

	10
	 modelıng decısıons

	11
	 modelıng uncertaınty

	12
	 modelıng preferences

	13
	 group decısıon-makıng

	14
	 group decısıon-makıng

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	x 
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	x 
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	x  
	 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	x 
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	x
	
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	x 
	
	 

	8
	To be able to follow changing information and communication technology
	x 
	 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	x
	 
	

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	x
	 
	 

	11
	To be able to manage inter-personal relationships
	x
	
	

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	x
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 spring


	COURSE CODE
	 511312006
	COURSE NAME
	International Financial Management


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (   )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	The student will examine the institutional and behavioral relationship between firms and international capital markets as well as the processes at working the financial transactions between firms and international financial markets.

	COURSE OBJECTIVES
	The main objective is to explore the modern financial management areas of corporate finance in an international setting with emphasis on those features that are unique to multinational corporation

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Students will be able to establish a connection between management of multinational corporations and international financial area.

	COURSE OUTCOMES
	 Students will be able to demonstrate the principles, concepts and applications of international financial management.

	TEXTBOOK(S)
	 A. W. Mullineux, Victor Murinde(2003),Handbook of International Banking ,Edward Elgar Publishing


	SUPPORTIVE RESOURCES
	 Roy C. Smith, Ingo Walter(2003) ,Global Banking,Oxford University Press

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Environment of Multinational Corporations

	2
	 The determination of Exchange Rates

	3
	 Measuring Accounting Exposure

	4
	Managing Accounting Exposure

	5
	 Measuring Economic Exposure

	6
	Managing Economic Exposure

	7
	 quiz

	8
	 Corporate Strategy and Foreign Direct Investment

	9
	 Capital Budgeting for the Multinational Corporations

	10
	 Multinational Corporations Current Asset Management: International Cash Management

	11
	Multinational Corporations Current Asset Management: International Accounts Receivable Management

	12
	 Multinational Corporations Current Asset Management: International Inventory Management

	13
	 Managing the Multinational Financial Systems: Intercompany Funds Flows

	14
	Managing the Multinational Financial Systems: Transfer Pricing

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	x 
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 x
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	x
	 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 x
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	x
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	x
	 

	8
	To be able to follow changing information and communication technology
	 
	x 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	x

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	 x

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	 511312007
	COURSE NAME
	Financial reporting and analysis


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	IAC & IFRS: inventories, revenues, borrowing costs, tangible fixed assets, intangible fixed assets, financial instruments’ recognition, provisions, contingent liabilities contingent assets.

	COURSE OBJECTIVES
	 Learning related IAC and IFRS and their application

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Students have in- depth knowledge about IAC and IFRS.

	COURSE OUTCOMES
	1. To have knowledge of  IAC/ IFRS

2. Ability to apply IAC/IFRS

3. Ability to solve the problems about IAC/IFRS

	TEXTBOOK(S)
	1.TMS/TFRS, TMSK yayınları

2. Remzi Örten, Hasan Kaval, Aydın Karapınar, TMS/TFRS uygulama ve yorumları

	SUPPORTIVE RESOURCES
	Related articles 



	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 The Conceptual Framework 

	2
	Inventories

	3
	Revenues

	4
	Tangible fixed assets

	5
	Intangible fixed assets

	6
	Provisions, contingent liabilities contingent assets

	7
	Midterm exam

	8
	Financial Instruments

	9
	Financial Instruments

	10
	Financial Instruments

	11
	Borrowing costs

	12
	Income tax

	13
	The effects of changes in foreign exchange rates

	14
	Impairment 

	15,16
	Review, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	× 
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	× 
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	×
	 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	×
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	
	× 
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	
	× 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 ×
	
	

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	× 
	 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	 
	×

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	 
	× 

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	
	×
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	×
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :Birol Yıldız  

Signature: 
 

Date: 

,


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring


	COURSE CODE
	 511312008
	COURSE NAME
	Consumer Behavior Theory


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	II
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1
	30

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	20

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Examination and discussion of consumer behavior patterns and theories.

	COURSE OBJECTIVES
	 Understanding consumer behavior theories.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To have ability and skills to be able to carry out or participate in a project in the specialization-required fields of business, analyze the interactions between marketing and other fields, and research a topic related to consumer behavior theory. 

	COURSE OUTCOMES
	 The students will have ability to make contributions to the field of marketing by specializing in researching, analyzing, and interpreting a subject and carrying out a project about consumer behavior theory in regard to universal, local, ethical and cultural values as well as environmental concerns.

	TEXTBOOK(S)
	 

	SUPPORTIVE RESOURCES
	 

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Consumer behavior patterns

	2
	Consumer behavior patterns

	3
	Sociological and antrophological patterns in consumer behavior

	4
	Consumer behavior theories

	5
	Consumer behavior theories

	6
	Topic selection for homework and proposal presentation

	7
	Mid-term

	8
	Planned Behavior Theory

	9
	Theory of Reasoned Action 

	10
	Reference Group Theory

	11
	 Image Theory

	12
	 Social Norm Theory

	13
	 Homework presentation and discussion

	14
	 Homework presentation and discussion

	15,16
	 


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	X 
	 
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	 X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	 
	 

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	  X
	 
	 

	5
	To be able to complete a study in specialization-required fields of business independently
	X
	 
	 

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	X
	
	 

	7
	To be able to determine vision, aim, and goal for organization
	 
	X
	 

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	 X
	 
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	X
	 
	

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	X
	 
	 

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Ömer TORLAK

Signature: 
 

Date: 06.01.2012


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring


	COURSE CODE
	 511312009
	COURSE NAME
	Consumer Culture Theory



	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	II
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1
	30

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	20

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Examination of consumer culture theory based on cosumer, consumption object, process, place in terms of material culture. 

	COURSE OBJECTIVES
	Uderstanding consumer behavior in social and cultural context, and approaching consumer behavior from broader point of view. Examination of daily consumption activities, rituals, social events, and material culture components in terms of consumer culture.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To have ability and skills to be able to carry out or participate in a project in the specialization-required fields of business, analyze the interactions between marketing and other fields, and research a topic related to consumer culture theory.

	COURSE OUTCOMES
	 The students will have ability to make contributions to the field of marketing by specializing in researching, analyzing, and interpreting a subject and carrying out a project about consumer culture theory in regard to universal, local, ethical and cultural values as well as environmental concerns.

	TEXTBOOK(S)
	 Slater D. (1997). Consumer Culture & Modernity. Polity Press, Cambridge.



	SUPPORTIVE RESOURCES
	 Lury C. (2011). Consumer Culture, Polity Press, Cambridge.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Meaning, aspects, components, and types of culture

	2
	Culture-consumption relationship

	3
	Examination of objects, events, institutions, and processes in terms of consumption activity

	4
	Culture theory, the relatioship between material culture and consumer culture. 

	5
	Modernism and consumer culture. Examination of consumer culture from historical point of view.

	6
	Consumer identity and consumption activity

	7
	Daily life and consumer

	8
	Examination of important theoreticians in terms of consumer culture

	9
	Discussion of consumer culture theory

	10
	Reviewing research topics

	11
	 Discussion of consumer culture theory

	12
	 Discussion of consumer culture theory

	13
	 Presentation and evaluation of research topics 

	14
	 

	15,16
	 


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	 X
	 
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	 X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	 
	 

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	  X
	 
	 

	5
	To be able to complete a study in specialization-required fields of business independently
	X
	 
	 

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	X
	
	 

	7
	To be able to determine vision, aim, and goal for organization
	 
	X
	 

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	 X
	 
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	X
	 
	

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	X
	 
	 

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Assist.Prof.Müjdat Özmen

Signature: 
 

Date: 06.01.2012


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	  511311009
	COURSE NAME
	Internal Auditing


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 25

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	1
	25

	FINAL EXAM
	
	 1
	50

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	The fundamentals of internal auditing

	COURSE OBJECTIVES
	Teaching the planning, implementation and reporting phases of  internal auditing in an enterprise



	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Gaining the knowledge and skills about internal auditing profession 

	COURSE OUTCOMES
	Understanding the concept of auditing, internal auditing and control

Comprehending the management control systems

Ability to assess an enterprise’s internal controls

Ability to organize an enterprise’s internal controls

Ability to plan an enterprise’s internal auditing department’s activities

	TEXTBOOK(S)
	 İç Denetim, F. Münevver YILANCI

	SUPPORTIVE RESOURCES
	Brink’s Internal Auditing, Robert Moeller vd.

	EQUIPMENTS REQUIRED
	 Computer, projector


	COURSE OUTLINE

	

	WEEK
	SUBJECTS / TOPICS

	1
	 internal auditing concept

	2
	 Internal auditing’s historical development and changing role of internal auditing

	3
	 The importance of internal control in terms of internal auditing &  management control systems and internal auditing

	4
	 Developments in internal control concept

	5
	 Elements of internal control and assessment of internal control’s effectiveness 

	6
	 Control environment and internal auditing, risk assessment and internal auditing 

	7
	Control actions and internal auditing, knowledge, communication and internal auditing, monitoring and internal auditing

	8
	 Internal auditing standards and code of ethics

	9
	 Quality, performance and execution standards and code of ethics

	10
	 Internal auditing activities’ independence and  place within the organization

	11
	 Internal auditing department’s independence, mission and duties

	12
	 The organization of internal auditing department

	13
	Internal auditors’’ objectiveness and proficiency

	14
	Internal auditing actions

	15,16
	Approaches to internal auditing


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	 
	 
	x

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	 X
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	X
	 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	 x 
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	X
	 
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	X
	 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 x
	
	 

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	 
	x 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	 X
	

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	 
	x 

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	
	X
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :Münevver Yılancı.  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring


	COURSE CODE
	 511312010
	COURSE NAME
	Innovation Theory


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	II
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	1
	30

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	20

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1
	50

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Examination of innovation adoption and diffusion processes, and environmetal factors affecting these processes. Analyzing innovation systems and strategies. 

	COURSE OBJECTIVES
	 Examination of innovation systems, processes, and strategies and the role of innovation

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To have ability and skills to be able to carry out or participate in a project in the specialization-required fields of business, analyze the interactions between marketing and other fields, and research a topic related to innovation theory. 

	COURSE OUTCOMES
	 The students will have ability to make contributions to the field of marketing by specializing in researching, analyzing, and interpreting a subject and carrying out a project about innovation theory in regard to universal, local, ethical and cultural values as well as environmental concerns.

	TEXTBOOK(S)
	 Paul T. (2002). Innovation Management and New Product Development. Pearson Education. UK.

	SUPPORTIVE RESOURCES
	 Rogers E. (1995). Diffusion of Innovation. The Free Press. NY, USA.

Tidd J., John B. and Keith P. (2005). Managing Innovation. John Wiley & Sons, UK.

Uzkurt C. (2008). Pazarlamada Değer Yaratma Aracı Olarak Yenilik Yönetimi ve Yenilikçi Örgüt Kültürü. Beta: İstanbul.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	The role of innovation

	2
	The policy of science, technology, and innovation

	3
	Innovation systems

	4
	Innovation and economics

	5
	Innovation and organization

	6
	Inovation process

	7
	Mid-term

	8
	Diffusion of innovation

	9
	Measurement of innovation

	10
	Innovation and intellectual capital

	11
	 Globalization of innovation, innovation and competitiveness

	12
	 Organizational innovation

	13
	 Innovation strategy

	14
	 Future of innovation systems

	15,16
	 


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	 X
	 
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	 X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	 
	 

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	  X
	 
	 

	5
	To be able to complete a study in specialization-required fields of business independently
	X
	 
	 

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	X
	
	 

	7
	To be able to determine vision, aim, and goal for organization
	 
	X
	 

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	 X
	 
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	X
	 
	

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	X
	 
	 

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Assoc.Prof.Cevahir Uzkurt

Signature: 
 

Date: 06.01.2012


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	DÖNEM
	 Bahar


	DERSİN KODU
	 511312011
	DERSİN ADI
	İletişim Teorisi


	YARIYIL


	HAFTALIK DERS SAATİ
	DERSİN

	
	Teorik
	Uygulama
	Laboratuar
	Kredisi
	AKTS
	TÜRÜ
	DİLİ

	 II
	 3
	0 
	0 
	 3
	 6
	ZORUNLU ( )  SEÇMELİ ( X )
	Türkçe

	DERSİN KATEGORİSİ

	Destek Dersleri
	Temel Mesleki Dersler
	Uzmanlık / Alan Dersleri
	Beşerî, İletişim ve Yönetim Becerileri Dersleri
	Aktarılabilir Beceri Dersleri

	
	
	 X
	
	

	DEĞERLENDİRME ÖLÇÜTLERİ

	YARIYIL İÇİ
	Faaliyet türü
	Sayı
	%

	
	I. Ara Sınav
	 1
	 30

	
	II. Ara Sınav
	 
	 

	
	Kısa Sınav
	
	 

	
	Ödev
	1 
	30  

	
	Proje
	 
	 

	
	Rapor
	
	

	
	Diğer (………)
	
	

	YARIYIL SONU SINAVI
	
	1 
	 40

	VARSA ÖNERİLEN ÖNKOŞUL(LAR)
	 

	DERSİN KISA İÇERİĞİ
	 İletişim kuramlarına genel bir bakış

	DERSİN AMAÇLARI
	 İletişim kuramlarının kavranması

	DERSİN MESLEK EĞİTİMİNİ SAĞLAMAYA YÖNELİK KATKISI
	 İşletme ve pazarlamayla ilgili uzmanlık gerektiren çalışma alanlarında, proje yürütebilecek ya da bir projede görev alabilecek, ilişkisel pazarlama uygulamalarına dönük olarak yeni iş fikirleri geliştirip uygulayabilecek ve pazarlamanın diğer alanlarla etkileşimini analiz edebilecek yetenek ve beceri kazandırmak.

	DERSİN ÖĞRENİM ÇIKTILARI
	İletişim Teorisi ile ilgili bir konu ya da gelişmeyi araştırıp, analiz edip yorumlayabilecek, ilgili alanda proje geliştirip yürütebilecek bir uzmanlığa sahip olarak pazarlama alanına özgün katkılar sağlayacak yetkinlik kazandırmaktır. Bu yetkinliklerin tatbik edilmesinde evrensel ve yerel etik ve kültürel değerler ile çevre bilincine nasıl sahip çıkılabileceğinin öğrenilmesi sağlanmış olacaktır.

	TEMEL DERS KİTABI
	 

	YARDIMCI KAYNAKLAR
	 

	DERSTE GEREKLİ ARAÇ VE GEREÇLER
	 

	DERSİN HAFTALIK PLANI

	HAFTA
	İŞLENEN KONULAR

	1
	İletişim kuramlarına genel bir bakış 

	2
	İletişim ve kitle iletişimine yönelik kuramsal yaklaşımlar

	3
	Tutucu, çoğulcu ve eleştirel yaklaşımlar, 

	4
	Sessizlik sarmalı kuramı ve gündem belirleme kuramı, 

	5
	Medya etkileri kültürleme kuramı, 

	6
	Bilgi açığı kuramı ve doyumlar kuramı,  

	7
	 Ara sınav

	8
	Reklam teorileri ve tasarımı, 

	9
	Semiyoloji ve kültürel çalışmalar görsel ikna teorileri ve anlama, 

	10
	Psikodinamik teoriler, 

	11
	Pazarlama iletişimi teorileri, 

	12
	Reklamda çekicilik türleri, ikna edici mesaj türleri, 

	13
	Reklamın psikolojisi ve mesaj kabulü, 

	14
	Bilgi işleme kuramı.

	15,16
	 


	NO
	PROGRAM ÇIKTISI 
	3
	2
	1

	1
	İşletmecilik alanında lisans ve yüksek lisans düzeyinde sahip olunan yeterliliklere dayalı olarak edinilen güncel ve ileri düzeydeki bilgileri özgün düşünce ve/veya araştırma ile uzmanlık düzeyinde geliştirip derinleştirerek işletmecilik alanına yenilik getirebilir.
	 X
	 
	

	2
	İşletmecilikle ilgili bilgileri sistematik olarak analiz etme, yorumlama, değerlendirme ve öneri getirebilme becerisine sahip olur.
	 X
	
	

	3
	İşletmecilik ve ilişkili diğer disiplinler arasındaki etkileşimleri kavrayabilme yetisine sahip olur.  
	X
	 
	 

	4
	İşletmecilik alanına yenilik getiren bir düşünce, yöntem, tasarım ve/veya uygulama geliştirebilme ya da bilinen bir düşünce, yöntem, tasarım ve/veya uygulamayı farklı bir alana uygulayabilme ya da özgün bir konuyu araştırabilme, tasarlayabilme, kavrayabilme, uyarlayabilme ve uygulayabilme yetisine sahip olur.
	  X
	 
	 

	5
	İşletmecilikte uzmanlık gerektiren konularda bir çalışmayı bağımsız olarak gerçekleştirir.
	X
	 
	 

	6
	Proje yürütücüsü ya da katılımcısı olarak proje hedeflerine uygun sorumluluk alır, alana ilişkin çalışma yapanlarla iletişim kurar.
	X
	
	 

	7
	Örgüt/Kurum için vizyon, amaç ve hedef belirleyebilir.
	 
	X
	 

	8
	Edindiği bilgi ve becerileri eleştirel olarak değerlendirir ve bu konudaki fikir, düşünce ve önerilerini ilgililere yazılı ve sözlü olarak aktarır.
	 X
	 
	

	9
	İşletmecilikle ilgili akademik metinleri okuyabilecek ve gelişmeleri takip edebilecek düzeyde bir yabancı dil bilgisine sahip olur.   
	X
	 
	

	10
	İşletmecilikle ilgili bir konuyu akademik formatta araştırır ve bulguların test edilmesine ilişkin veri giriş ve analizlerini yapabilecek düzeyde istatistik bilgisine ve paket program kullanabilme yetisine sahip olur.
	X
	 
	 

	11
	İşletmecilik uygulamalarında toplumun ve çalıştığı örgütün etik değerlerine uygun davranma, evrensel ve kültürel değerlere sahip çıkma ve çevreyi koruma bilincine sahip olur.
	X
	
	

	12
	Çalıştığı kurumun paydaşlarıyla etkili ilişki kurabilme becerisine sahip olur.
	X
	
	

	1:Hiç Katkısı Yok. 2:Kısmen Katkısı Var. 3:Tam Katkısı Var.


Dersin Öğretim Üyesi: Prof.Dr.B.Zafer ERDOĞAN  

İmza: 
 







Tarih:07.01.2012 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 Spring


	COURSE CODE
	 511312012
	COURSE NAME
	Quantitative Methods in Marketing


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	II
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (X )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	
	

	
	II. Mid-Term
	
	

	
	Quiz
	
	

	
	Homework
	1
	10

	
	Project
	
	

	
	Report
	1
	15

	
	Other (conducting quantitative analyses)
	1
	50

	FINAL EXAM
	
	1
	25

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	This course covers various dependence and interdependence methods of multivariate data analysis by focusing on both fundamental concepts and analytical processes.

	COURSE OBJECTIVES
	 The main emphasis is on when to use the various techniques and how to interpret the resulting output obtained from the statistical package programs such as SPSS, Conjoint, and AMOS.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 To have ability and skills to be able to carry out or participate in a project in the specialization-required fields of business, analyze the interactions between marketing and other fields, and implement quantitative methods.

	COURSE OUTCOMES
	 The students will have ability to make contributions to the field of marketing by specializing in researching, analyzing, and interpreting a subject and carrying out a project about quantitative methods in regard to universal, local, ethical and cultural values as well as environmental concerns.

	TEXTBOOK(S)
	 Lattin J.M., D. Carroll and P.E. Green (2003), Analyzing Multivariate Data, Belmont, CA: Duxbury Press.

Hair J.E., R.E. Anderson, R.L. Tatham and W.C. Black (1998), Multivariate Data Analysis, 5. Basım., Prentice Hall International, Inc.

Churchill G.A. and D. Iacobucci (2005), Marketing Research: Methodological Foundations, 9. Basım, Thomson: South Western. 

	SUPPORTIVE RESOURCES
	 Kanji G.K. (1997), 100 Statistical Tests, SAGE Publications.

Sharma S. (1995), Applied Multivariate Techniques, John Wiley and Sons, Inc.

Tabachnick B. and L.S. Fidell (2001), Using Multivariate Statistics, 4. Basım, Allyn and Bacon.

	EQUIPMENTS REQUIRED
	 

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Types and measurement scales for multivariate data analysis

	2
	Data examination for testing the assumptions of multivariate analysis

	3
	Factor analysis

	4
	Multiple regression analysis

	5
	Discriminant analysis

	6
	Logistic regression

	7
	Multivariate analysis of variance

	8
	Cluster analysis

	9
	Conjoint analysis

	10
	Structural equation modelling

	11
	 Correspondence analysis 

	12
	 Canonical correlation analysis

	13
	 

	14
	 

	15,16
	 


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	 
	 
	X

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	 
	
	X

	3
	To be able to understand the interactions between business and other related disciplines
	
	 
	 X

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	  
	 
	 X

	5
	To be able to complete a study in specialization-required fields of business independently
	
	 X
	 

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	
	X
	 

	7
	To be able to determine vision, aim, and goal for organization
	 
	
	X 

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	 
	 X
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	
	 
	X

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	
	 
	 X

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	
	X
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Prof. Cengiz YILMAZ

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	  511312018
	COURSE NAME
	Forensic Accounting and Fraud Auditing


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	x
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 20

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  20

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	-

	COURSE CONTENT
	Forensic Accounting and fraud auditing concepts, forensic accountancy, certified fraud examiners, experts on fraud and auditors’ role,  incentives to fraud, prevention of fraud, deterrence from fraud, detection of fraud, fraudulent financial reporting, discussions about ‘red flags’, internal controls and fraud, fraud detection in digital media, computer based applications of forensic accounting, research Techniques in Computer Forensics, consulting activities to courts.

	COURSE OBJECTIVES
	The objective of this course is to teach the basic principles of forensic accounting which is a recently introduced kind of accounting and also give information about fraud auditing.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Learning the characteristic of forensic accounting and forensic acountants duties and the basic principles of fraud auditing 

	COURSE OUTCOMES
	Learning the characteristic of forensic accounting

Learning the duties of forensic accountants

Learning the activities of  litigation support 

Learning the experts roles in courts

       Learning the fraud auditing activities

	TEXTBOOK(S)
	Nejat Bozkurt, İşletmelerin Kara Deliği Hile, Alfa Yayınları 1. Baskı, İstanbul

2.Selçuk Gülten ve İlyas Kocaer, Adli Muhasebe Uygulamaları, Ankara Ofset.

	SUPPORTIVE RESOURCES
	Murat Kiracı, Hile Riski Değerlemesi ve Hileleri Bulmanın Denetimin Etkinliğindeki Rolü ve Türkiye’de SPK’dan Yetki Alan Denetim Firmalarına Yönelik Bir Araştırma, Doktora Tezi, Anadolu Ün.



	EQUIPMENTS REQUIRED
	 Computer, projector

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Accounting scandals, their effect on accounting processes, the concept of forensic accounting, and forensic accountants.

	2
	The characteristics of forensic accountants and their differences from traditional accountants.

	3
	 Forensic accounting activities: case/court supports, expert testimony, fraud auditing.

	4
	 Litigation support of forensic accountants  

	5
	 expert testimony of forensic accountants  

	6
	 Case studies

	7
	Midterm exam

	8
	 Fraud auditing and differences from independent auditing

	9
	Fraud in business and general characteristics’

	10
	 General characteristics of cheaters 

	11
	 Uncovering the fraud and fraud risk factors

	12
	Active approach on uncovering fraud

	13
	Investigation of fraud: research methods for: theft, cover up, converting

	14
	Case studies

	15,16
	 Final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	×
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	×  
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	
	 ×
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	×   
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	×
	 
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	×
	 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 
	
	 ×

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	×  
	 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	×
	 
	

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	×  
	 

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	×
	
	

	12
	To be able to have effective communication with the stakeholders of the company working for.
	
	×
	

	1:Never. 2:Few. 3:Many.


Instructor Name : Murat Kiracı  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	  511312019
	COURSE NAME
	Transfer Pricing


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 5
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	The concept of transfer pricing: definition, purposes, the effects of transfer rpicing and determination of transfer prices, regulations about transfer pricing in Turkish Tax System, disguised profit distribution,  concept of associated person, transactions that can be subject to disguised profit distribution,  arm’s length principle, documents required for transfer pricing, methods for determining value of equal, determining the reference price for intragroup services, advance pricing agreements

	COURSE OBJECTIVES
	Knowing the concept of transfer pricing, its objectives

Learning the regulation in Turkish Tax System

Knowing the arm’s length principle

Ability to use the methods for  determining value of equal

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Gaining the knowledge about the importance of the transfer pricing for companies and ability to use the methods for  determining value of equal

	COURSE OUTCOMES
	Ability to define transfer pricing and arm’s length principle

Ability to handle the methods for  determining value of equal through the concept

Ability to asses pricing concept for intragroup services and examine it for today’s enterprises 

	TEXTBOOK(S)
	 Tunç Köse, Emrah Ferhatoğlu (2008), Transfer Fiyatlandırması, Maliye ve Hukuk Yayınları, Ankara

	SUPPORTIVE RESOURCES
	 Namık Kemal Uyanık (2006), Transfer Fiyatlandırma, TÜRMOB Yayınları, Ankara

	EQUIPMENTS REQUIRED
	 Computer, projector

	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Centralized and decentralized organizations

	2
	The concept of transfer pricing, purposes of transfer pricing 

	3
	Requirements for transfer pricing and effects of transfer pricing

	4
	Determining the transfer price

	5
	regulations about transfer pricing in Turkish Tax System

	6
	The concept of disguised profit distribution

	7
	Concept of associated person

	8
	transactions that can be subject to disguised profit distribution

	9
	arm’s length principle

	10
	documents required for transfer pricing

	11
	The consequences of inaccurateTransfer pricing 

	12
	methods for determining reference price I

	13
	methods for determining reference price II

	14
	determining the reference price for intragroup services and  advance pricing agreements

	15,16
	Centralized and decentralized organizations and  resbonsible accounting


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	X 
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	X 
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	X
	 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	X  
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	X
	 
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	
	
	X 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 
	
	X 

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	 
	 X
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	X 
	

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	X 
	 

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	
	
	X

	12
	To be able to have effective communication with the stakeholders of the company working for.
	
	X
	

	1:Never. 2:Few. 3:Many.


Instructor Name :Tunç Köse  

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Fall 


	COURSE CODE
	 511312020
	COURSE NAME
	Project Finance and Management in Enterprises

	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	1 
	 3
	 -
	- 
	3 
	 6
	CORE ( )  ELECTIVE (X)
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (attendance)
	
	

	FINAL EXAM
	
	 1
	60

	PREREQUISITE(S) (IF ANY)
	 -

	COURSE CONTENT
	 Project concept and kinds of project , project management and planning phases, designing project team, investigating and allocating  project resources, resource providing organizations and agencies and their terms and conditions.

	COURSE OBJECTIVES
	 Introducing the concepts and principles about project and project management, methods that can be used in project financing, the units and organizations that support project management and finance, to raise awareness about the application methods for them

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Project development in enterprises, designing and leading project team, having sufficient academic and practical knowledge about project finance approaches.

	COURSE OUTCOMES
	1. To apply the principles of project management 

2. Skill in creating the project team

3. To make appropriate planning and adjustments appropriate fort he conditions of projects.

4. To evaluate the performance of the employees individually or as a group

5. To investigate the appropriate resources for the projects’ situation. 

6. To plan and practice the optimal use of project resources 

7. To chose the best alternative among the units and organizations that support project management and finance

	TEXTBOOK(S)
	 Books, articles, reports, official web-sites, data bases about project management and financing 

	SUPPORTIVE RESOURCES
	

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Project: concept, characteristics and kinds

	2
	 Basic steps of a project

	3
	 Project management: Fundamentals, functions, historical development, contemporary forms of application

	4
	Project planning

	5
	 Project organizing

	6
	Project Programming and control  (CPM, PERT. Etc.)

	7
	Midterm exam

	8
	 Project Programming and control  (CPM, PERT. Etc.)

	9
	 R&D and innovation concepts and using them in enterprises

	10
	 Approaches of project finance, structure of project companies, risk capital

	11
	 Parties of project finance, relations and structures of them

	12
	 Legal and tax issues about project finance

	13
	National units and organizations that support project management and finance

	14
	 International units and organizations that support project management and finance

	15,16
	Analyzing case studies of projects applications, comparing them, final exam


	No.
	OUTCOMES
	3
	2
	1

	1
	Based on the undergraduate and postgraduate level qualifications in business administration, to be able to bring innovation to business administration while deepening and improving current and advanced knowledge  with the individual thought or research to doctoral-level.
	 x
	 
	

	2
	To be capable of analyzing, interpreting, evaluating the data and making suggestions about business administration systematically.  
	x 
	
	

	3
	To be able to comprehend the interaction between business administration and other related disciplines. 
	x
	 
	 

	4
	To be able to develop an idea, method, designs or application that bring innovation to business administration area or to be able to apply a conventional idea, method, designs or application to different areas or to be able to research, design, comprehend, adapt an original issue.
	 x 
	 
	 

	5
	To be able to carry out the operations that requires expertise in business administration independently. 
	x
	 
	 

	6
	As a project manager or participant to be able to take responsibility in accordance with project objectives,  communicate with the people who study targeted fields 
	x
	
	 

	7
	To be able to determine vision, mission and target for the organization/ institution.
	 x
	
	 

	8
	To be able to criticize the knowledge and skills that gained from the lectures and  express his/her, idea, opinion and suggestions to interested parties both in written and verbally.
	x 
	 
	

	9
	To have the knowledge of foreign languages that lets him/her to the read the academic literature and follows developments in business administration area.
	
	 
	x

	10
	To be able to research business administration topics academically and have knowledge of statistics and computer programs that lets input data, test of findings, analyze data
	
	 
	x

	11
	To be aware of protecting environment, to be able to advocate ethical and global in management practices
	
	
	x

	12
	To be able to have effective communication with the stakeholders of the company working for.
	
	x
	

	1:Never. 2:Few. 3:Many.


Instructor Name : Arzum Çelik

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	Spring


	COURSE CODE
	511312024
	COURSE NAME
	 Talent Management in Human Resources




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	II
	3
	 
	 
	3
	6
	CORE ( )  ELECTIVE (* )
	Turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	X
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	30

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	

	
	Homework
	 1
	40

	
	Project
	
	

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	1 
	30

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Meaning of career development and basic concepts, career choice, organizational career development, organizational career development system, impact of managerial and organizational changes on career, new career approaches, personal career planning, job research and job choice, job seeking and job application tools, job interview techniques

	COURSE OBJECTIVES
	 Class aims to teach students principles of personal and organizational career management.

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	 Providing skills that will able to perform project that needs speciality or to study in a project, develop new ideas and fulfill them and to analyze the interaction between human resources management with the other areas.

	COURSE OUTCOMES
	1. Introduction of career development and management in individual and corporate base

2. Analyse of individual, economic, social and cultural terms of career development

3. Prehension of basic perfections needed for a successful career

4. Use of technical tools needed in job seeking process effectively

5. Preparation to job application and choice process

	TEXTBOOK(S)
	Kariyer Geliştirme, Nihat Erdoğmuş, Nobel Yayınları, 2003.

	SUPPORTIVE RESOURCES
	1. Hamili Kitap Yakınımdır!, Hakan Yaman, Elma Yayınları, 2005.

2. Eyvah! İş Görüşmesi, Hakan Yaman – Ahmet Şerif İzgören, Epsilon Yayınları, 2004.

3. Bireysel Kariyer Yönetimi, Mehmet Cemil Özden, Ankara, 2001.

4. Kariyerimi Şansa Bırakmam, Tufan Sevinçel, Kariyer.net, 2005.

5. İş Başa Düştü, Mehmet Öner, Hayat Yayınları, 2004.

6. İnternette İş Bulma Rehberi, Artemiz Güler, Elma Yayınları, 2004.

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Meaning of career development and basic concepts

	2
	 Career choice

	3
	 Organizational career development

	4
	 Organizational career development system

	5
	 Impact of organizational changes on career

	6
	 Impact of managerial changes on career

	7
	 Midterm Exam

	8
	 New career approaches

	9
	 Personal career planning

	10
	 Job research

	11
	 Job choice

	12
	 Job seeking

	13
	 Job application tools

	14
	 Job intetview techniques

	15,16
	 Final Exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To be able to bring novelty to the field of business by improving the knowledge acquired in BS or MA/MS level via original ideas and research.
	X
	
	

	2
	To be able to have an ability to analyze, interpret, and evaluate business knowledge systematically and bring proposal 
	X
	
	

	3
	To be able to understand the interactions between business and other related disciplines
	X
	
	

	4
	To be able to develop an original idea, method, design and/or application in the field of business, or apply an existing idea, method, design and/or application to a different field, or research, design, understand, adapt, and apply an original subject. 
	X
	
	

	5
	To be able to complete a study in specialization-required fields of business independently
	
	X
	

	6
	To be able to take responsibility required by project aims as either a project coordinater or a project participant and communicate others in the field.
	
	X
	

	7
	To be able to determine vision, aim, and goal for organization
	
	X
	

	8
	To be able to evaluate knowledge and skills acquired and express his/her ideas and offers both in written and verbally
	X
	
	

	9
	To be able to have an English language level which is necessary to follow academic resources and developments
	
	
	X

	10
	To be able to conduct academic research related to business and have ability to analyze results statistically by package programs
	
	
	X

	11
	To be able to behave considering not only environmental and ethical concerns related to his/her organization and society but also universal and cultural values.
	X
	
	

	12
	To be able to have ability to efficiently communicate with other parties related to his/her organization.
	X
	
	

	1:Never. 2:Few. 3:Many.


Instructor Name :   Assistant Professor Doctor Erkan ERDEMİR

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 spring


	COURSE CODE
	  511312026
	COURSE NAME
	 Risk management




	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (x   )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	 Risk, risk management and risk modelling

	COURSE OBJECTIVES
	 To explain the basic concepts of risk

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	Risk management establishes standards for aggregating disparate information, gathering market data, calculating risk measures and creating timely reporting tools for management market, credit, and operational risks

	COURSE OUTCOMES
	To identify the business and technical  issues, regulatory requirements 

and techniques to measure and report risk across a major organization

	TEXTBOOK(S)
	Alexander, C. (1998) Risk Management and Analysis Volume I: Measuring and Modelling Financial Risk sole editor (Wiley)

	SUPPORTIVE RESOURCES
	 Tsay, Ruey S., Analysis of Financial Time Series, Second Edition, John Wiley&Sons Inc. Publication

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	Risk and return

	2
	 Risks of financial intermediation

	3
	 Interest rate risk

	4
	 Market risk

	5
	 Credit risk

	6
	 Technology risk

	7
	 quiz

	8
	 Operational risks

	9
	 Foreign exchange risk

	10
	 Liquidity risk

	11
	 Futures and forwards

	12
	 Swaps

	13
	 Options

	14
	Securitisation

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	x 
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 x
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	x
	 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 x
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	x
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	x
	 

	8
	To be able to follow changing information and communication technology
	 
	x 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	x

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	 x

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 


ESKİŞEHİR OSMANGAZİ ÜNİVERSITY

THE GRADUATE SCHOOL OF SOCIAL SCIENCES

COURSE INFORMATION FORM

	TERM
	 spring


	COURSE CODE
	  511312028
	COURSE NAME
	international banking 


	SEMESTER 
	WEEKLY COURSE HOURS
	COURSE

	
	Theoretical
	Practice
	Laboratory
	CREDITS
	ECTS
	 TYPE
	LANGUAGE

	 2
	 3
	0 
	0 
	3 
	6 
	CORE ( )  ELECTIVE (   )
	turkish

	COURSE CATEGORY

	Supportive Courses
	Basic Vocational
	Proficiency/Field
	Human, Communication, and Management Skills
	Transferable Skills

	
	
	 
	
	

	ASSESSMENT CRITERIAS

	DURING TERM
	Activity
	Number
	Percentage (%)

	
	I. Mid-Term
	 1
	 40

	
	II. Mid-Term
	 
	 

	
	Quiz
	
	 

	
	Homework
	 
	  

	
	Project
	 
	 

	
	Report
	
	

	
	Other (………)
	
	

	FINAL EXAM
	
	 1
	 60

	PREREQUISITE(S) (IF ANY)
	 

	COURSE CONTENT
	Importance of the study of Banking Systems. Developed and Less  developed Money Markets, Their Characteristics. Importance of Developed Money Market in a Banking System

	COURSE OBJECTIVES
	 To explain the basic concepts of time series

	CONTRIBUTION OF THE COURSE TO THE VOCATIONAL TRAINING
	International Banking  is designed to help acquire a strong foundation of knowledge and to develop the analytical skills necessary for a career in the financial sector

	COURSE OUTCOMES
	 Essential banking activities and functions, International banking framework and regulations, International institutions related to banking

	TEXTBOOK(S)
	 A. W. Mullineux, Victor Murinde(2003),Handbook of International Banking ,Edward Elgar Publishing


	SUPPORTIVE RESOURCES
	 Roy C. Smith, Ingo Walter(2003) ,Global Banking,Oxford University Press

	EQUIPMENTS REQUIRED
	 


	COURSE OUTLINE

	WEEK
	SUBJECTS / TOPICS

	1
	 Evolution of International Banking

	2
	 International banking

	3
	 International Capital Markets

	4
	 Offshore Banking Centers and their Role in International Financin

	5
	 International Lending, Policies and Practices

	6
	 Foreign Exchange Risks

	7
	 quiz

	8
	 Perceptions of International Rating Agencies

	9
	 Security Market

	10
	 Financial Statement Audit of Corporate Banks and Insurance Companies

	11
	 Role of Regulatory Authorities

	12
	 Role of Ethics and Regulation in Auditing Profession

	13
	 Causes and courses of bank failures

	14
	 Risk and return in banking

	15,16
	 exam


	No.
	OUTCOMES
	3
	2
	1

	1
	To have the ability of classifying, analyzing and assessing theoretical and practical information of advance level in the area of business administration in line with the scientific method.
	x 
	 
	

	2
	To be able to determine the problems faced by the enterprises, carry out the required research design and come up with solutions.
	 x
	
	

	3
	To be able to follow current trends concerning business administration and social sciences and to have the ability of being attuned to changes. 
	x
	 
	 

	4
	To have the basic level infrastructure in the disciplines concerning business administration and to be able to consider all relevant disciplines while taking decisions. 
	x
	 
	 

	5
	To be able to carry out teamwork effectively and conduct task distribution and coordination among the members of the team. 
	
	 x
	 

	6
	To be able to determine business opportunities by assessing financial indicators in the best way and design ways of utilizing such opportunities.  
	
	x
	 

	7
	To be able to express his/her solutions to problems or threats both in written and verbally by considering information gathered
	 
	x
	 

	8
	To be able to follow changing information and communication technology
	 
	x 
	

	9
	To be able to plan, coordinate, and control activities by developing effective managerial skills
	
	 
	x

	10
	To be able to consider legal, ethical, and vocational principles and social consciousness while making decisions.
	
	 
	 x

	11
	To be able to manage inter-personal relationships
	
	
	x

	12
	To be able to create innovative ideas, encourage others to create innovative ideas, and apply these ideas.
	
	
	x

	1:Never. 2:Few. 3:Many.


Instructor Name :   

Signature: 
 

Date: 

